COLOR GUIDE - ALL PACKAGING

all WOMEN'’S pop-color
all MEN’S/UNI pop-color

all YOUTH pop-color

all black applications

contrasting ‘pin-stripes’

colorway examples

LIFESTYLE LIFESTYLE

WOMEN'’S MEN’S YOUTH (if needed)



BRANDING and PROPORTIONS - ALL FRONT PANELS - ALL 2D PACKAGING
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ILLUSTRATED AT RIGHT>>>>>>>>>:

1. pinstripes are always 3mm width.
Tolerance of +/- .5mm

2. corporate identity always appears as shown
(no mark) on front panel of all packaging.

3. corporate identity is always placed:
*17/32 from BOTTOM of front panel
«4/32 from left and right side of front panel.

4. product segment copy always 3/32 from
bottom of front panel of all packaging. Copy is
always scaled in proportion to sizing of bottom
color bar.

5. bottom color bar is always placed 5/32 from
bottom of font panel of all packaging

GT pin_stripes always bleed over top of all panels 2. corporate identity does not
pinstripes always end 13/64 from bottom of front include corporate mark lockup
panel of all packaging

3. corporate identity
17/32 from bottom

6. bottom of pinstripes start

13/64 from bottom ¥ -

5. Bottom color bar
6/32 from bottom

LIFESTYLE

4. product segment copy ﬁ

3/32 from bottom. always scaled
to proportions of color bar

AT

3. corporate identity
4/32 from each side



@ PACKAGING DESIGN GUIDE | APPAREL | BRANDING and PROPORTIONS - ALL BACK PANELS - ALL 2D PACKAGING

ILLUSTRATED AT RIGHT>>>>>>>>>:

1. background color always consistent with
pop-color for gender group (refer to packaging
color guide)

2. corporate mark always appears on back of all
packaging. Will be covered by product specific

sticker in most cases. 1. color consistent with

approved color
for gender grou
3. corporate identity always placed 17/32 from 9 group

BOTTOM of back panel on all packaging

2. corporate mark always
appears on back of all packaging.

sizing is always consistent with
corporate identity on opposite side

3. corporate identity
17/32 from bottom




@ PACKAGING DESIGN GUIDE | APPAREL |

PRODUCT SPECIFIC STICKERS - ALL PACKAGING

ILLUSTRATED AT RIGHT>>>>>>>>>:

1. background color always consistent with
pop-color for gender group (refer to packaging
color guide)

2. corporate identity (full) always appears on all
product specific stickers.

3. all stroke weights are always 1.5pt on all
product specific stickers

**44+xall cells and information

may be adjusted according to

need provided guidelines are
adhered to strictly**#**&x*k

double cell size
13.5mm height =]

single cell size

6.75mm height

2. full corporate identity and website

1. color consistent with
approved color
for gender group

-gotham light
-10pt.
-track: loose

gender & product:

product name:
-gotham black
-20pt.

-track: very loose

all information (except size)
2.5mm from
LEFT/TOP/BOTTOM of cell

product sizing:
-centered
-gotham black
-28pt.

-track: tight

3. all stroke weights 1.5pt

outer margins:



